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Citibank offers customers relevant rewards  
 for instant gratification 

- “Celebrate Life Every Night” to kick off the relevant reward program - 
 
(Hong Kong)  Citibank Credit Card today launched its relevant reward program in 
Hong Kong with a new campaign - “Celebrate Life Every Night”.  The program is 
to reward customers at the most relevant time and at the most relevant place 
throughout the day and the year.  “Celebrate Life Every Night” is the first 
campaign to offer Citibank credit cardholders prime time lifestyle rewards and 
privileges that they want to enjoy with their families and loved ones. 
 
Ivy Lun, Director of Cards Business, Citibank Global Consumer Group said, “Our 
customer centric approach helps us truly understand how Hong Kong consumers 
live and enjoy their lives.  Therefore, we can offer relevant rewards to our 
customers at the right time and at the right place.  According to our figures, Over 
90% of credit card spending on Entertainment and Food & Beverage is 
contributed in the evening and at night. Therefore, we introduced the “Celebrate 
Life Every Night” campaign to tap into the nightlife where Hong Kong people 
come alive and many activities take place.”   
   
Starting from June, a list of new exclusive privileges from different merchants in 
popular night zones will be offered nightly.  Instant rewards, surprises and 
discounts that can be used at many popular nightspots will also be given to 
cardholders.  A famous local DJ Alton Yue will be Citibank’s credit card 
ambassador and will offer surprising rewards to lucky Citibank credit cardholders 
at various merchant outlets during the promotion period. 
 
“As one of the leaders in the payments industry, Citibank not only provides 
unrivalled card benefits, but also enriches the customer experience by offering 
relevant rewards.  After a long day in the office, Hong Kong people prefer to 
spend evenings with their families and loved ones.  Through “Celebrate Life 
Every Night” campaign, Citibank gives customers prime time benefits to ensure 
that the time spent with their loved ones is extremely rewarding.  We will continue 
to look for different relevant rewards for customers to truly enjoy their lives at the 
most relevant time and place.” Mrs Lun added. 
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About Citi  
Citi, the leading global financial services company, has some 200 million customer accounts and 
does business in more than 100 countries, providing consumers, corporations, governments and 
institutions with a broad range of financial products and services, including consumer banking 
and credit, corporate and investment banking, securities brokerage, and wealth management. 
Citi's major brand names include Citibank, CitiFinancial, Primerica, Citi Smith Barney and 
Banamex. Additional information may be found at www.citigroup.com or www.citi.com. 
 
 


