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The Next Generation of Elite Personal Finance Program 2007 A Success 
More than 2,000 teenagers from Hong Kong and Shanghai participated  

Hong Kong and Shanghai Team both Win  
“The Hong Kong and Shanghai Junior Financial Expert Blog Contest”  

 
  

The Next Generation of Elite Personal Finance Program 2007, jointly organized by 
Citibank and ET Business College, drew to a close today with the finals of “The Hong Kong 
and Shanghai Junior Financial Expert Blog Contest” and a seminar on how to become a millionaire 
before 30.   
 
Over 300 teenagers were at the closing ceremony to witness the best team from Shanghai 
competing against the best team from Hong Kong in the finals of the blog contest.  The two 
teams made their final presentations in front of the judges and their peers. The Hong Kong team – 
La Salle College represented by Charles Yim, Ng Kwan Ho and Wong Pak Yiu and The Shanghai 
team – Mixed Financial Experts represented by Wing Chan, Nicholas Ching and Boat Lau, both 
emerged to be the winners.  
 
For the closing seminar, guest speakers shared with the teenagers on how to work towards 
becoming millionaires.  They included: 
 
• Catherine Cheung, Senior Investment Strategist, Citibank Global Consumer Group 
• Arthur Shek, Associate Publisher & Head of Research Department, Hong Kong Economic 

Times Limited 
• Dr Raymond So, Associate Professor of the Department of Finance of the Chinese University 

of Hong Kong and Associate Dean of the Faculty of Business Administration of the Chinese 
University of Hong Kong 

• Steve Chiu, Head of Retail Business, Asia ex Japan, INVESCO Asset Management Asia Ltd 
• Teresa Fu, Hong Kong Celebrity 
 
Ricky Lin, Director of Wealth Management, Citibank Global Consumer Group, said, “The Next 
Generation of Elite Personal Finance Program is one of the key programs under the Citi Financial 
Education Series.  Ever since its launch in 2004, this program has received overwhelming 
response and acceptance from the education community in Hong Kong.  This year, Citibank 
extended the program to Shanghai so that students from both cities can leverage this platform to 
exchange ideas and views.”   
 
This year’s program kicked off with an online survey called “Financial Quotient (FQ) of 
Teenagers in Hong Kong and Shanghai”, which aimed to gauge teenagers’ perception of financial 
management and spending patterns in both cities.  A total of 861 teenagers completed the 
online questionnaire.   
 

 



  

 
The second part of the program is the “The Hong Kong and Shanghai Junior Financial Expert 
Blog Contest”, featuring the topic “Economic Opportunities for Hong Kong and Shanghai in 2008.”  
For the first time, blogging was used to conduct the competition.  More than 200 teenagers 
from the two cities formed 66 teams participated in the competition.  During the two-week 
competition period, more than 100,000 visitors visited the blog site.  Through a rigorous selection 
process, the best Shanghai team was selected to compete against the best Hong Kong team 
during the finals, which was held during the closing ceremony of the program.  A series of 
interactive activities were organized including a visit to a Citibank branch in Hong Kong and a 
dialogue with bankers for the best teams from Hong Kong and Shanghai. 
    
In total, more than 2,000 teenagers from Hong Kong and Shanghai participated in the whole 
program. 
 
Mr. Lin concluded, “We were extremely pleased with the support from the schools and universities 
in Hong Kong and Shanghai for this program which aims to nurture a correct concept of money 
from a young age and improve teenagers’ knowledge on financial management, ultimately helping 
them achieve their financial goals in life.”  
 

*** 
 
About Citi 
Citi, the leading global financial services company, has some 200 million customer accounts and does 
business in more than 100 countries, providing consumers, corporations, governments and institutions with a 
broad range of financial products and services, including consumer banking and credit, corporate and 
investment banking, securities brokerage, and wealth management.  Citi's major brand names include 
Citibank, CitiFinancial, Primerica, Citi Smith Barney and Banamex.  Additional information may be found at 
www.citigroup.com or www.citi.com. 
 
Citi Financial Education Programs 
Based on the belief that knowledge is your greatest asset, the Citi Financial Education Program is a global, 
company-wide effort to identify, support and implement initiatives that help give individuals, families and 
communities the tools needed to make sound financial decisions. Citi's 10-year, US$200 million global 
commitment is focused in three areas: Personal, Small Business and Institutional Financial Education. 
Additional information about the Citi Financial Education Program, including Citi Foundation guidelines, links 
and resources and the Citi Financial Education Program Curriculum and Facilitator's Guide may be found at 
http://financialeducation.citigroup.com 
 
 


